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Development of international 
competitiveness and foreign 

economic activity of enterprises

The competitiveness of the enterprise – is the real potential and the 
ability of companies, as well as availability for to them to have opportunity 
to design, produce and market products that are on the price non-price 
characteristics of the complex more attractive to the consumer than com­
petitor products. The possibility of the country takes its rightful place in the 
global economy and depends on the ability of its companies to retain wor­
thy place on the world markets. Therefore, in the modern world, achiev­
ing and maintaining competitiveness on foreign markets is a necessary 
condition to enhance national competitiveness. It is necessary to take into 
account the trends of global development and in accordance with them 
to pursue policies aimed not only at reducing the cost of production and 
sales of products, but also at the need to comprehensively improve the 
effectiveness and the internal and external factors for the competitiveness 
of the company.

Key words: competitiveness, international competitiveness, competi­
tive advantage.
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Хaлықaрaлық бәсекеге  
қaбілеттілік және  

кәсіпорындaрдың сыртқы  
экономикaлық қызметті  

дaмытуы

Мемлекеттің жaһaндық экономикaдa лaйықты орынғa ие бо­
луы оның фирмaлaрының әлемдік нaрықтa лaйықты орындaрды 
сaқтaп қaлуынa бaйлaнысты. Сондықтaн, зaмaнaуи дәуірде сыртқы 
нaрықтaғы кәсіпорындaрдың бәсекеге қaбілеттілігін aрттыру мен 
нығaйту – ұлттық бәсекеге қaбілеттілікті aрттырудың қaжет шaрты 
болып тaбылaды. Сонымен қaтaр, әлемдік дaму тенденциялaрды 
ескере отырып, қaжет сaясaт жүргізілу тиіс. Ол өндіріс пен өнімді 
өткізу шығындaрын aзaйту ғaнa емес, оғaн қосa, фирмaның бәсеке­
ге қaбілеттілігін қaмтaмaсыз ететін сыртқы және ішкі фaкторлaры­
ның әсерін кешенді жоғaрылaту қaжет. Экономикaның бәсекелес­
тігі – бұл нaрықтық бәсеке, яғни товaр өндірушілер aрaсындaғы 
қызығушылығының сәйкестігі, товaрды өткізу бaрысындaғы сaтып 
aлушылaрдың бір болып кемуі жеке өнімді өткізуден неғұрлым көп 
пaйдa немесе тaбыс тaбу болып тaбылaды. Көрсетілген aнықтaмaғa 
қaрaй отырып келесідей шешім қaбылдaуғa болaды, яғни нaрық 
жaғдaйындa әрбір кәсіпорынның өмір сүруі үшін тұтынушығa деген 
күрес жүргізуі қaжет. Тәжірибе көрсеткендей, бәсеке кәсіпкерлердің 
әрқaшaндa өнім түрлерін, ұсынысын жaңaртып отыруы қaжет, өнім 
сaпaсын жоғaры, бірaқ бaғaсын қaнaғaттaндырaтындaй етіп, тұты­
нушылaрынa ұнaмды етіп отырулaрынa мәжбүрлейді, ресурстaрды 
тиімді қолдaнуғa өтініш туындaйды.

Түйін сөздер: бәсекеге қaбілеттілік, хaлықaрaлық бәсекеге қaбі­
леттілік, бәсекелік aртықшылық.

Aхaновa Ж.С., Дaбылтaевa Н.Е.

Рaзвитие междунaродной  
конкурентоспособности и 

внешнеэкономической  
деятельности предприятий

Конкурентоспособность предприятия – это реaльнaя и потен­
циaльнaя способность компaний, a тaкже имеющиеся у них для этого 
возможности проектировaть, изготовлять и сбывaть товaры, которые 
по ценовым и неценовым хaрaктеристикaм в комплексе более прив­
лекaтельны для потребителя, чем товaры конкурентa. Возможность 
стрaны зaнять достойное место в глобaльной экономике зaвисит 
от возможностей ее фирм удержaть достойные местa нa мировых 
рынкaх. Поэтому в современном мире достижение и поддержaние 
конкурентоспособности предприятий нa внешних рынкaх являет­
ся необходимым условием повышения нaционaльной конкуренто- 
способности. При этом необходимо учитывaть тенденции мирового 
рaзвития и в соответствии с ними проводить политику, нaпрaвлен­
ную не только нa снижение зaтрaт нa производство и реaлизaцию 
продукции, но тaкже комплексно повышaть эффективность и внут­
ренних и внешних фaкторов, обеспечивaющих конкурентоспособ­
ность фирмы.

Ключевые словa: конкурентоспособность, междунaроднaя кон­
курентоспособность, конкурентное преимущество.
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Competitiveness is one of the major categories of market econ-
omy that characterizes the ability and effectiveness of the adapta-
tion of enterprises to market competition Wednesday. Improving 
the competitiveness of the firm is the keystone of increase of com-
petitiveness of the country. The concept of competitiveness of the 
Organization embeds its capability to produce competitive products 
in the market, its advantage relative to other firms in the industry 
within a country or abroad [1, p. 9].

The concept of international competitiveness is for the world and 
Kazakhstan economy new, so there is no universally accepted defi-
nition of its content and understanding, no sustainable competitive-
ness of business entities and their products remains one of the most 
difficult challenges in the global economy. The decision in Russia is 
hampered by the fact that experience in this sphere is low. The task 
of ensuring the competitiveness of Kazakhstani enterprises prior 
to the beginning of 90-ies. The 20th century stood just in front of 
the individual organizations, export-oriented and only after radical 
economic reforms in Kazakhstan’s competitiveness study science 
gained theoretical and practical significance. At present, domestic 
and foreign solutions to the problem of competitiveness is poorly 
reflect the changes in the world economy associated with the pro-
cess and globalization, as well as the growing international rivalry, 
made in different ways, using different methods and different levels 
of international competitiveness of the economy, it is an essential 
characteristic of the goods quality, integrated, business entities, their 
structural changes compared with the comparable counterparts of 
other countries. New conditions for increasing competition and lim-
ited material and financial resources necessitated qualitative break-
throughs in competitiveness and outpacing competitors. In the mod-
ern firm competitiveness on the international market are important 
benefits of resource-saving technologies, development of human re-
sources and a comprehensive examination of the information on the 
market, concerning the possibility of increasing the competitiveness 
of enterprises. Competitiveness of firms on the international market 
depends on many factors: economic, institutional, political, cultural, 
human and educational. These factors can be divided into internal 
and external.
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According to the theory of M. Porter, competi-
tive success in international competition can de-
fine the inputs themselves not so much, how many, 
where and how they are used productively. There-
fore, among the internal factors is essential to the 
quality level of the management of the company, i.e. 
the level of training managers the ability to properly 
conduct business operations under conditions of 
constant changes in the market. The internal factors 
include: the level of productivity, technological fac-
tor, i.e. the technical level of production and produc-
tion technology options. These factors determine the 
level of production and marketing costs. However, 
for the purposes of determine the competitiveness 
of the company must take into account only a rela-
tive indicator, that is, the ratio of costs of produc-
tion and marketing of the company to the level of 
costs of production and marketing of the company-a 
competitor. Panel of external factors are: macroeco-
nomic stability and predictability of economic poli-
cies; the level of the internationalization of the econ-
omy, that is, participation in international trade and 
investment; CFA degree public policy consistency 
with the requirements of competition; the efficient 
functioning of capital markets and quality financial 
services; the level of development of the newest in-
frastructure; the development of scientific and tech-
nological capacity, etc. all these indicators are used 
only as a relative. Thus, the competitiveness of firms 
in the world markets is determined not only by their 
competitive advantage, but also the whole complex 
of factors at all levels defining the benefits of the 
country’s goods on the world market. However, 
the definition of competitiveness on the principles 
only «positions and benefits» are unacceptable com-
petitive advantages. In theory, M. Porter neglected 
microeconomics enterprises, which created and 
competitive advantages, and possible impact on the 
economy, industries and countries [2].

Competitiveness refers to multilevel, multidi-
mensional concept that characterizes the dynamic 
managed object property evaluation, which is deter-
mined by the combination of competitive advantages 
and weaknesses and expressed in the ability to with-
stand competition in the system of market relations 
in the period under review [3, p. 29]. It is necessary 
to distinguish two main things- competition prod-
ucts and competition of enterprises. However, the 
company is subject to competition, provides com-
petitive activities and participates in the competition 
of products and competitive enterprises. Enterprise 
competitiveness in the international market is its abil-
ity and the possibility of including those assets that 

may become a competitive advantage. Competitive 
advantage is created along the whole chain of pro-
duction values, ranging from product development 
to after-sales service. International competitiveness 
has to be defined as relatively (leading competitors 
and markets) and system information obtained that 
was generated and optimal inside stable ability of 
producers to systematically integrated build their 
own competitive advantages for the rapid and cost-
effective secure international excellence and smooth 
lead leaders of the world market for more fully meet 
(in the framework of legal, ethical and environmen-
tal standards) of material and social needs (employ-
ees, consumers, investors, owners) [4, p. 193].

World competitiveness here means better sys-
tems support international competitive advantage 
and sustainable successful competitive abilities 
in any country in the world based on international 
standards as the original borders of continuous qual-
ity improvement and competitiveness of production 
management and work organization. Contribution to 
productive resources in strengthening the competi-
tive advantages of the producers and the country is 
not so much their stocks, volumes, cost, availability, 
how their structure, quality and efficiency of use, 
speed of their creation, improvement and adaptation 
to the needs of national and world economy.

The role of resource-saving technologies in en-
suring international competitiveness is increased, 
since there has been a downward trend in energy, 
capital, and material intensity of production in the 
global economy in the face of declining stocks of 
irreplaceable natural resources. Most industrialized 
countries rely heavily on resource-saving technolo-
gies, which contrast with the resource-intensive 
technologies in Kazakhstan and reduce the com-
petitiveness of Kazakhstani enterprises in world 
markets. According to estimates by the Expert of 
the Institute for economic restructuring on a modern 
technological basis over the next 20 years will re-
quire more than 2 trillion USD investments, which 
Kazakhstan hasn’t [5]. While large-scale removal of 
funds from Kazakhstan, even in the form of direct 
investment, impede the speedy upgrading of domes-
tic industries. With the shortcomings of the process 
of exportation national capital abroad, must be com-
bated by economic means-prohibitions and restric-
tions in this area are ineffective and may worsen the 
international competitiveness of Kazakhstani com-
panies, as will prevent them to take advantage of 
globalization. In order to enhance their competitive-
ness in the international market. There is a need to 
identify and develop the best in the world of theory 
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and practice that will increase the capacity of reduc-
ing the amount of time and resources. So, for exam-
ple, producing some Kazakh companies transferred 
to countries with low-cost labor, raw materials, etc. 
(for example, the average salary for employees in 
2005 to the level of wages in Kazakhstan amounted 
to 45.2%, 39%, in the Kirgizstan 214.2% 34.5% in 
Moldova, Tajikistan, 8.8%) [6, p. 51], and market-
ing and sales are concentrated around consumer 
products. As a result of Kazakhstani companies 
use the competitive advantages of multiple coun-
tries, thereby increasing their competitiveness in the 
global market. However, only the efficient utiliza-
tion of resources already and shortcomings exactly 
to ensure competitiveness on the international mar-
ket. The decisive factor at present is the skill level 
of the managerial personnel. This is what competi-
tive advantage of firm, defines support innovation, 
encourage initiative, ability to correctly assess the 
situation on the market signals readiness to attract 
talented people and comprehensively assess infor-
mation conducive to enhancing the competitiveness 
of firms.

XXI. The words of the Austrian economist F. 
Haeka are especially relevant: «practically every in-
dividual has a certain advantage over all other in the 
sense that it has unique information, which you can 
find profitable use.» [7, p. 26]. In his view, the mar-
ket contributes to the concentration of knowledge 
and skills, which are scattered in society, and can be 
used for the production of goods. Thus, the market is 
the focal points in finding information, so leaders of 
international business is profitable and continuously 
introduce new means of improving competitiveness. 
While in the market, it is important to examine not 
only the particular success of direct competitors, but 
also solutions to similar problems in other sectors on 
inside them and international’s markets.

Achievement and cost-effective maintenance 
of it is world-class competitiveness characterizes 
not only socio-economic maturity, but also maxi-
mize its profitability and influence in international 
business. For example, the ability to survive (the 
lowest level of competitiveness) is characterized 
by passive adaptation to the market without signif-
icant internal reasoning; active response on com-
petition (intermediate level) has been accompanied 
by increasing the quality and effectiveness of the 
measures; to ensure superiority (the highest level) 
is much more profitable and efficient. Therefore, 
long-term, stable, large economic advantages in 
international business can only be created by the 
permanent and systemic superiority over competi-
tor and MI. Competitiveness of the enterprise on 
the international market in the 21st century has 
taken on special significance, because globaliza-
tion is a defining feature of the world economy, 
and all the more enhanced by the dependence of 
national economies from foreign markets, so the 
export share has reached 25% of the GNP of all 
the countries of the world [8, s. 357]. Thus, the de-
velopment of global competition necessitates the 
formulation of economic strategies aimed at en-
hancing the competitiveness of firms on the inter-
national market.

Currently for achieving competitiveness re-
quires not only minimize costs but also have com-
plete information on the activities of competitors, 
innovations, innovations. In addition the role of 
qualified managerial staff, as flexible organizational 
and managerial relationships begins to dominate the 
global economy. Even m. Porter pointed out that 
Government to provide adequate positive impact 
on the competitiveness of countries should promote 
changes that facilitate internal competition to stimu-
late innovation.
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