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THE SOFT SKILLS CONCEPT
IN ORGANIZATIONS AND PROJECT TEAMS

Modern challenges take place in markets force the companies’ management to cope with risks and
uncertainty. To forward competitive advantages, it is important to develop skills necessary to solve
emerging problems. The authors attempted to reveal needed soft skills to manage organizations effec-
tively. The purpose of scientific research is to study the degree of awareness concerning the soft skills
concept among Kazakhstani employees. Due to the selected survey approach, the data are reliable but
exploratory one. Thus, representative data is needed to confirm the findings.

Online survey with the nonrepresentative sample of employed people working in business compa-
nies was conducted. There were two stages of the research. The first stage was exploratory secondary
research. Secondary data helped to propose the hypothesis that poor soft skills lead to poor perfor-
mance of any activity where people interact. Findings taken from online survey showed that 54.8 % of
respondents consider that soft skills are important. 64.5% claimed that low level of awareness on soft
skills leads to poor performance. There can be no doubt that awareness of employees on soft skills will
increase their personal performance. Within the paper, the discussion focuses on the importance for
Kazakhstani entrepreneurs, businesspersons and employees to develop soft skills to expand boundaries
of career opportunities.

Key words: soft and hard skills, leadership, innovators, change, project, team.
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YitbIMAQp >kdHe Xo6arapAbIH, KOMAaHAAAAPAAFbI
MKEMA| AQFAbIAAP TYXXbIPbIMAAMachl

HapblIkTarbl Kasipri KMbIHABIKTAP KOMMAHUSIAQPABIH GaCLLbIAbIFbIHA TOYEKEAAEP MEH BeArici3aikke
Kapcbl Typyra MaxOyp eteai. bacekeAaecTik apTbIKWbIAbIKTAPAbI AAMbITY ViliH, naiaa 6GoAFaH
npobAemManapAbl LLEllyre KaXkeTTi AaFAbIAAPAbl AAMbITy MaHbI3Abl. ABTOPAAP YMbIMAAPAbBI TUIMAI
6ackapy YyLiH KaxXeTTi MKeMAI AaFAbIAAPAbI aHbIKTayFa ThIpbICaAbl. FbIAbIMW 3epTTEYAEPAiH, MaKCaTbl
Ka3aKCTaHAbIK, KbI3BMETKEPAEP apacCbiHAA MKEMAT AAF AbIAAP TY>KblPbIMAAMacbhiHa KATbICTbl XabapAapPAbIK,
AdpexeciH 3epTTey 60AbIN Tabbiraabl. TaHAAAFAH 3epTTey SAICIHIH apKacbiHAQ AEPEKTEP CEeHIMAI,
6ipak, 6apAayLbl 60AbIN Tabbliraabl. OcCblAaiiLLIa, AEPEKTEPAI pacTay YLUiH OKIAETTI AepekTep Kaxker.

BbrsHec-koMnaHWsAapA@ >KYMbIC iCTEMTIH YATICIMEH OHAQMH CayaAHama >XYprisiaai. 3epTTeyAin,
eKi Ke3eHi 60AAbl. bipiHwi ke3eH ekiHwi 3epTTeyai i3aectipy 60AAbl. EKiHLI AepekTep runoTesaHbl
YCbIHYFa KOMEKTECTI: Hallap MKEMAI AAFAbIAAD aAaMAap ©3apa 9peKkeTTeceTiH Ke3 KEAreH KbI3METTiH,
Hawap HeTmxkeciHe oaKeAeAl. (OHAaMH-CayaAHaMaAaH aAAbIHFAH — MOAIMETTEp  KepCeTKEHAEN,
pecrnoHAeHTTepAIH 54,8% MKeMAI AaFAbIA@pAbl MaHbI3AbI A€M caHanAbl. PecnoHaeHTTepaiH 64,5%
MKEMAI AaFAbIAAD TypaAbl XabapAapAbIKTbIH TOMEH AEHreni Hawap OHIMAIAIKKE oKeAeAi Aern
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MOAIMAEAIL. KbI3MeTKEepAEPAIH MKEMAT AaFABIAAD TypaAbl XxabapAapAbIFbl OAAPAbIH JKEKe OHIMAIAIriH
apTTbipaTbiHbl KYMOH >KOK. MakaAaaa nikipraaac KasakCTaHAbIK, Kacinkepaepre, 6usHecmeHAepre
JKOHEe KbI3MeTKepAepre MaHcanTblK, MYMKIHAIKTEPAIH, LIeKapaAapblH KEHENTYre MKeMAI AaFAbIAQPAbI
AAMbITYFa apHaAFaH.

Tyiin ce3aep: MKEeMAI XXOHe KaTaA AafAblAap, KewbacllblAblK, WMHHOBAaTOpPAap, e3repicrep,
>kobanap, KOMaHAQ.
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KoHuenuusa ruOKkMx HaBbIKOB
B OpraHM3auMsx M KOMaHAAX NPOEKTOB

CoBpeMeHHble NMPOOAeMbl, MMEIOLLME MECTO Ha PbIHKAX, 3aCTaBASIOT PYKOBOACTBA KOMMAHMIA
CMPaBASITbCS C PUCKAMM M HEOMNPEAEAEHHOCTbIO. AAS MPOABUXKEHNS KOHKYPEHTHbBIX MPENMYLLECTB
Ba>XHO PasBMBaTb HaBblKM, HEOOXOAMMbIE AASI PELLEHMS BO3HMKAIOWMX NPOOAEM. ABTOPbI MbITAIOTCS
PacKpbITb HEOGXOAMMbBIE HABbIKM AASI SPMEKTUBHOIO YMNPABAEHUSI OPraHM3aLMSIMU.

LleAblo HayuUHbIX MCCAEAOBAHWUI SBASETCS M3YYeHWe CTerneHM OCBEAOMAEHHOCTM KasaXCTaHCKMX
pPaBGOTHMKOB O KOHLLEMLMM TMBKMX HaBbIKOB. BAaaroaaps BbiIGpaHHOMY MOAXOAY AAHHbIE MCCAEAOBAHMS
SBASIOTCS  HAAEXHbIMM, HO TMpPEABapUTEAbHbIMM. Takum o06pasom, TpebyloTcs MocAeayloLme
MCCAEAOBAHUS C PENPE3EHTATUBHOM BbIGOPKOM AASI TOATBEPIKAEHWS PE3YALTATOB.

BbiA MpoBeAeH OHAAMH-OMPOC HepernpeseHTaTMBHOM BbIGOPKM M3 paboTaowmx B OU3HEC-
KOMMaHmsx. MccaeaoBaHMe COCTOSINO M3 ABYX 3TanoB. Ha nepBom 3Tane npoBeAeHO MOMCKOBOE
BTOPUYHOE WCCAeAOBaHMe. BTopuuHble AaHHble TMOMOFAM  BbIABMHYTb TMMOTE3y: OTCYTCTBUE
rMOKMX HABbIKOB MPUBOAMT K HU3KOM MPOAYKTUBHOCTU AlOOOIN AESITEABHOCTU, TAe PabOTHWMKM
B3aMMOAENCTBYIOT. Pe3yAbTaTbl MHTEPHET-OMpoca nokasaAu, Uto 54,8% pecroHAEHTOB CUMTAIOT, YTO
rMbKMe HaBblKM BaXKHbl. 64,5% 3asiBUAM, YTO HU3KUI YPOBEHb OCBEAOMAEHHOCTM O TMOKMX HaBbIKAX
BEAET K CHUXEHUIO MPOAYKTUBHOCTU. HECOMHEHHO TO, YTO OCBEAOMAEHHOCTb COTPYAHWUKOB O TMOKMX
HaBbIKaXx MOBbILIAET UX AMYHYIO 3PPEKTUBHOCTb. B pamKkax cTaTbi 06CYy>KAQETCS BaXXHOCTb Pa3BUTUS
rMOKMX HABbIKOB Ka3axCTaHCKUMMU MPEATNPUHUMATEAIMM, OM3HECMEHAMM M COTPYAHMKAMM  AAS

pacLUMpeHns BO3MOXKHOCTEN KapbepHOro pocTa.

KAtoueBble cAoBa: rMbkme m KecTkue HaBblkKM, AMAEPCTBO, MHHOBATOPbI, M3MEHEeHNd, MNPOEKT,

KOMaHAQ.

Introduction

Contemporary challenges facing modern
organization force its management to deal with
changes, projects, innovations or start-ups. To
maintain competitive advantages, it is important
to develop skills necessary to solve emerging
problems. The paper aims to discuss these issues.
The authors have attempted to reveal leadership
skills that are primarily needed to manage
organizations effectively. This study applies the
significance of soft skills and identifies what skills
should be perceived as soft ones. In contemporary
organizations, it is essential that managers possess
particular skills to lead. Ideally, a manager should
have the necessary skills at a sufficient level to lead
employees of an organization. Good leadership
development should concentrate on the skills
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required to deal with changes, implement projects
or launch start-ups. Any leadership development
program must deal with how to enhance commitment
of employees to the organization and help to
cultivate the entrepreneurial or participative cultures
depending on the request.

The aim of the research is to explore the soft
skills acquisition of employees and to determine
the importance of soft skills in organizations and
companies. The subject of the research paper is
soft skills. The theory of leadership generalizes the
practical experience of hundreds and thousands of
people. Contemporary organizations to improve
their effectiveness should focus on developing
leadership skills, in particular soft skills, which
are a reflection of the organization’s culture and
strategy. Training personnel, raising their awareness
and implementing a leadership effectiveness
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programs are further directions to develop and
enhance soft skills. The test units of the research
paper are Kazakhstani employed people working in
organizations and companies.

Materials and Methods

For the data collection, an online survey was
conducted. The questionnaires were distributed
among Kazakhstani employees via Google Survey
and Monkey Survey. The participants were recruit-
ed out of the pool of the respondents and satisfied
certain criteria, such as being employed with a mini-
mum of three years of work. The research was an ex-
ploratory one. Online survey is based on the conve-
nience sample of nonprobability sampling technique
(Malhotra, 2013, Gupta, 2004). The survey was con-
ducted very fast because sampling units gave their
responses at once. In spite of these advantages, the
convenience sample has serious limitations. Primar-
ily the resulting sample are not representative of the
target population. As a result, the sampling process
could suffer from selection bias. Because of these
limitations, it would be difficult to generalize the
results of the research to the whole population. To
overcome these disadvantages the descriptive or
causal research are needed additionally. The Rus-
sian language was used. Structured multiple-choice,
dichotomous, and Likert scale were used. A mul-
tiple cross-sectional design of the survey with an
n=231 employees working in various organizations
was used. Before the online surveys, the hypothesis
was proposed. It was: poor soft skills lead to poor
performance of any activity where people interact.

The comprehensive analysis of secondary data
helped to interpret primary data with more insight.
Findings taken from online survey showed that
half of the respondents are informed on soft skills.
64.5% claimed that low level of awareness on soft
skills will lead to poor performance.

In addition, the qualitative findings revealed the
importance aspects of soft skills acquisition are:
(1) delivery of effective and quality performance;
(i1) career development and enrichment, and (iii)
managing employees’ skills. In summary, the
findings contribute to training, and provide significant
pronouncements towards the development of soft
skills.

Literature review
Let us provide a list of soft skills that are im-

portant for collaboration and teamwork, based on
experience of various authors. Leadership soft skills

are very beneficial for administering organization
effectively and efficiently (Ariratana, Sirisookslip
& Ngang, 2015, p. 331).

The realization of leadership is possible due
to two components: a suitable environment and
the availability of personal qualities of the leader.
The suitable environment for the realization of
leadership includes organizational culture and
structure, availability of resources, and delegation of
authority. However, without the leader’s distinctive
interpersonal skills, the presence of external
environment is not enough (Cotrell, 2005, 2008).

According to Blumberg M. (2013) the hardest
job in management is the «first time CEO» and «at
least 75% of first time CEO’s fail.» In fact, human
resources management is a complex and responsible
work. Blumberg M. (2013, p. xxiii) suggests: «Ask
for help from your board and get coaching and
mentoring... And don’t let the fear of failure get in the
way». In this regard, Heath Ch. & Heath D. (2010)
have gave a reasonable answer: «In times of change,
we need to remind ourselves and others...basic
truths: Our brains and our abilities are like muscles.
They can be strengthened with practice...» What
should we do that employees could do everything
correctly and cope with the most difficult problems?
What conditions are necessary for this?

Christensen C.M. (1997, p. 171) in his famous
book, «The innovator’s dilemmay writes

«If a manager determined that an employee was
incapable of succeeding at a task, he or she would
either find someone else to do the job or carefully
train the employee to be able to succeed. Training
often works, because individuals can become skilled
at multiple tasksy.

So, one of the initial steps to dealing with
employees well is training them. However, there
are cases when training is useless. Especially if
the organization implements changes and project
activities. In this connection, it is necessary to
understand the concept of an organization’s
capabilities. An organization’s capabilities depends
largely on the people who work in it. According
to Christensen (2012), capabilities are factors that
determine what a company can and cannot do
and three things can represent the organization’s
capabilities: resources, processes and priorities.
«Together, these capabilities are crucial in order
to assess what a company can and, perhaps more
important, cannot accomplish» (Christensen,
2012, p. 124). If managers understand that an
organization’s capabilities are not suited for a new
task, in these cases they have three options «through
which to create new capabilities» (Christensen,
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1997, p. 172). Here Christensen offers more than
radical methods. According to him managers could
do:

— Acquire a different organization whose
processes and values are a close match with the new
task.

— Try to change the processes and values of the
current organization.

— Separate out an independent organization and
develop within it the new processes and values that
are required to solve the new problem (Christensen,
1997, p. 172).

According to Gardiner (2005), five fundamental
systems in every organization constitute the
underpinnings to develop effective teams. They are
culture, structure, internal economy, methods and
tools, metrics and rewards. In principle, Gardner
and Christensen do not contradict each other.
Many authors insist that efficiency of leadership
primarily depends on culture and organizational
culture (Williams, 2012; Dubrin, 2006; Clements
& Gido, 2011, Muhtarova et al. 2014, Kubaev &
Baysholanova 2013, Kappels 2008, Mazur et al.
2004).

Therefore, if executives are interested in
changing the situation in organization they have
to be aware of principles of leadership, project and
change management instruments. For example in
functional organizations and organizations of weak
matrixes, the project manager does not have enough
power to make team members do something. As
a result, a project manager tries to influence team
members without any direct authority. Therefore,
a project manager has to use leadership and
interpersonal skills like persuasion, negotiation,
and communication. Project managers often have
little formal authority. They «therefore get their
authority through respect for their experience, good
track records, persuasiveness and downright dogged
determination — in short, by influence» (Field &
Keller, 2011).

Project managers have the responsibility to
satisfy the needs: task needs, team needs, and
individual needs. As project management is a critical
strategic discipline, the project manager becomes
the link between the strategy and the team (ANSI,
2008). Projects are tools to grow and survive for
organizations. Projects help ‘to create value in the
form of improved business processes» (ANSI, 2008,
p-17). They are necessary in producing new products
and services. Project management makes it easier for
companies to respond to changes in the environment
and to be more competitive. As a result, the project
manager’s role becomes increasingly strategic.
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Yet, understanding and applying the knowledge,
tools, and techniques on project management is not
enough to do right things. In addition to any area-
specific skills, soft skills are required (ANSI, 2008).

Knowledge refers to «hard skills» of project
management. Performance refers to «what the proj-
ect manager is able to do while applying his or her
project management knowledge» (ANSI, 2008).
Personal skills refers to «soft skills» or

«...how the project manager behaves when per-
forming the project or related activity. Personal ef-
fectiveness encompasses attitudes, core personality
characteristics, and leadership, which provides the
ability to guide the project team while achieving
project objectives and balancing the project con-
straints» (ANSI, 2008).

Project managers implement work through hard
and soft skills. Managing project effectively require
project managers to show «a balance of ethical, in-
terpersonal, and conceptual skills that help them an-
alyze situations and interact appropriately» (ANSI,
2008). Further, the important soft skills of project
managers are team building, motivation, communi-
cation, influencing, decision-making, and political
awareness. The soft skills are particularly impor-
tant to project managers. Leading means influenc-
ing people to achieve any organizational objectives.
Leading involves energizing, directing, persuading
others, and creating a vision.

According to Dubrin (2006), leadership includes
such important interpersonal processes as motivat-
ing, communicating, coaching, and showing group
members how they can reach their goals. Leader-
ship is a key component of managerial work be-
cause management accomplish through people. The
leadership aspect of management focuses on inspir-
ing people and bringing about change, whereas the
other three functions (organizing, controlling, and
planning) focus more on maintaining a stable sys-
tem (Dubrin, 2006). In essence, the mentioned inter-
personal processes are example of realization of soft
skills. At the same time Dubrin talks about the en-
vironment (stable system) where soft skills should
be realized,

In line with various other scholars (e.g. Sang-
hera, 2011, Clements & Gido 2011) state that man-
aging projects effectively takes a multitude of skills.
They suggest all skills of a project manager to divide
into two parts: managerial skills and interpersonal
ones. Managerial skills involve the next: account-
ing and financial management, attention to details,
information technology, negotiation and conflict
management, problem solving, sales and market-
ing. Interpersonal skills include communication,
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influencing, leadership, networking, and perceptive
navigation. In this case, managerial skills relate with
hard skills, in turn interpersonal ones are associated
with soft skills.

Skills to influence the behavior of others relates
to power. Power of managers comes from author-
ity. Power is delegated to the manager from the up-
per level of the organization. It takes place when the
organization expects the realization of its strategies
and projects. If the manager does not have formal
authority, there are other forms of power that he or
she can use (Field & Keller, 2011). They are legiti-
mate power, based on charismatic traits, expertise
power, based on knowledge, affiliative power that
arises from being associated with powerful persons
in the organization, and political awareness gaining
from the support of colleagues and superiors.

Managers or project managers have to use those
kinds of power that are most suited both to their sub-
ordinates and colleagues and to the situation; hav-
ing that power and applying it appropriately allows
managers to influence where they cannot command
(Field & Keller 2011). It can be assumed that all
these types of power are realized through soft skills.

Not only managers or project managers are in-
terested in high performance. Marketers as Kotler
Ph. and Armstrong G. (2016, p. 305) value using
a team-based new product development approach.
Under this approach, «company departments work
closely together in cross-functional teams.» As a
result overlapping the steps in the product develop-
ment process takes place. Project managers usually
use overlapping in project management aspects.
Instead of considering the product by departments
in turn, the company can create a team of people
from various departments that deal with the project
(event, change, and product) from start to finish.

There are many examples when such cross-
functional teams are very effective. Why are they
so effective? Is leadership the main reason? Johnson
S. (2010) does not think so and in his book ‘Where
good ideas come from. The natural history of inno-
vations’ tries to give another argument, basing on
the following example:

«When the first market towns emerged in Ita-
ly, they didn’t magically create some higher-level
group consciousness. They simply widened the pool
of minds that could come up with and share good
ideas. This is not the wisdom of the crowd, but the
wisdom of someone in the crowd. It’s not that the
network itself is smart; it’s that the individuals get
smarter because they’re connected to the network.»

Harvard Business School Professors Kim Clark
and Steven Wheelwright say about heavyweight and

lightweight teams. The heavyweight team refers to
a group of people «who are pulled out of their func-
tional organizations and placed in a team structure
that allows them to interact over different issues at
a different pace and with different organizational
groups than they habitually could across the bound-
aries of functional organizations. Heavyweight
teams are tools to create new processes, Or new
ways of working together. In contrast, lightweight
or functional teams are tools to exploit existing pro-
cesses. (2000 cited by Christensen & Raynor, 2003).

Yet some authors find out other reasons why
companies fail when face changes. Kotter J.P.
(2012) argues that the biggest mistake people make
when trying to change organizations is not having
established a sufficiently high sense of urgency in
employees. This error according to Kotter (2012,
p-4) can become «fatal, because transformations
always fail to achieve their goals, when complacency
levels are high.»

Kawasaki (2015) gives interesting idea concern-
ing how to solve the problem of a shortage of great
employees. He considers that recruiting decisions
should not be based on «irrelevant considerations»
like race, creed, colour, sexual orientation, religion,
formal education and work experience. Instead, Ka-
wasaki (2015, p. 174) makes a focus on the next
three factors as: «ability to perform what the leader
needs, confidence, and the candidate’s commit-
ment». In fact, Kawasaki puts soft skills in the first
place. Moreover Kawasaki G. (2015) gives an ad-
vice to follow to two theories. The first theory is to
find the candidate who lacks major weaknesses and
the second one is to find the candidate who has ma-
jor strengths. Kawasaki (2015) divides all skills into
big organization skills and start-up skills. Big orga-
nization skills are sucking up to the boss, generating
paper profits, beating charges of monopoly, evolv-
ing products, market research, squeezing the dis-
tribution channel. Startup skills are being the boss,
generating cash flow, establishing a beachhead, cre-
ating products, shipping, establishing a distribution
channel. Kawasaki (2015, p. 177) continues:

«startups take four to five years of long hours at
low pay with incredible highs and depressing lows
with the constant fear of running out of money. And
this is if things go well.»

Like other authors (Clark & Wheelwright, 2000,
as cited in Christensen & Raynor, 2003) Kawasaki
(2015, p. 176) dedicates «meaningfulness of soft
skills presented as startup skills».

The use of leadership skills is not enough to
ensure that human resources can fulfill any assigned
task. Managers should take into account other
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factors, such as organization structure, culture,
strategy, interest and dedication, and much more.
Knapp, Sprint, Zeratsky, Kowitz (2016, p. 29-
37) have suggested recruiting a team members
according to roles and consider that a mix is good
like in the movie «Ocean’s Eleven». According to
the mentioned authors the effective team includes
the decider, finance expert, marketing expert,
customer expert, tech/logistics expert, and design
expert. Only in such kind of team the «collaborative
atmosphere» (Knapp et al. 2016, p. 35) takes place.

Some authors believe that the effectiveness of
performance depends not only on employees, but
also on executives. Dyer, Gregersen, and Christensen
(2011, p. 5, 27) believe that «entrepreneurs are
somehow different from other executives.» The
authors in their research are focused on innovators,
in particular, innovative entrepreneurs. According
to Kurman (2013, p.17), «If you want innovation
to take place, set it free, and if it comes back to you
— well — it’s not precisely yours, but at least you’ve
succeeded in introducing genuine value to the rest of
the world....» Indeed, the innovators can courage to
innovate and innovators have to possess behavioral
skills as questioning, observing, networking, and
experimenting which lead to associational thinking
and as aresult to creating the innovative business idea.
Dyer etal. (2011) are presenting the innovator’s DNA
model for generating innovative ideas. The model
(Dyer et al., 2011, p. 27) distinguishes innovators as
people who actively engage in discovery skills. As
Lafley (2008) declared, «innovation is the central job
of every leader — business unit managers, functional
leaders, and the CEO» (2008, as cited in Dyer et al.,
2011).

In accordance with Bessant and Tidd (2015,
p.144), «creativity is also about motivation
and communication.» Nevertheless, successful
entrepreneurs are not just able to come up with
creative idea; they can shape and adapt their
ideas. «They have a strong sense of vision and can
communicate and engage others in sharing that
insight» (Bessant and Tidd, 2015, p.145).

Kerzner & Saladis (2013, p. 41) as professional
project managers suggest focusing on the skills that
help in «achieving the objectives of a project and
ensuring customer satisfaction». All these require:

«a project team that is knowledgeable, has
the necessary skill set, is fully committed to the
project, and is managed by a project manager who
possesses effective organization, communication,
and leadership skills».

In fact, «some individuals are naturally tal-
ented in doing the right thing at the right time and
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in the right way to help their teams succeed»; in
other respects other individuals «require training
to develop their skills in taking action» (Hachman,
2002, p. 224). He suggests the different skills from
other authors but they are so close to soft skills: en-
visioning, inventive, negotiation, decision-making,
teaching, interpersonal, and implementation skills.
At the same time, Hachman (2002) states that train-
ing should involve observation of «positive models»
combined with practice and feedback. Stone and
Heen (2015, p. 45) pay special attention to feedback
because it «helps increase knowledge, skill, capabil-
ity, growthy.

Results and discussion

Results of the conducted study showed that
only nearly 50% of respondents are informed about
soft skills. At the same time, 58% of respondents
strongly agree and 10 % of respondents agree
that interpersonal skills are very important for
their career opportunities. After short explanation
concerning soft skills, 95% of respondents answered
that soft skills are demanded at their workplace and
they have to be evolved throughout life. In addition,
majority of the respondents (73 %) accepted that
the power’s exercising depends on the personal
characteristics of the leader or manager.

Soft skills are important and there are reasons
for this, because they influence how the employees
fit into the team, come out of different situations,
work in a team and as a result, these skills affect
the work’s efficiency and results. Undoubtedly, soft
skills and their level affect the whole organization.
Of course, it is difficult to believe that such skills
can greatly influence the organization; it is even
more difficult to assess them.

Soft skills are the personal qualities, social
attributes and communication skills necessary for
success at work. Soft skills characterize how a
person interacts with others. Unlike hard skills, soft
skills are like emotions or insights that allow people
to «read» others. They are much more difficult to
learn, at least in the traditional classroom. They are
also much harder to measure and evaluate. Soft skills
include attitude, communication, creative thinking,
work ethic, teamwork, networking, decision-
making, positivity, time management, motivation,
flexibility, problem solving, critical thinking and
conflict resolution.

It is easy to understand why employers want job
candidates with special challenging skills. However,
soft skills are important for the success of almost
all employees. After all, almost every job requires
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employees to interact with others in some way.
Therefore, the ability to interact well with others is
important in any job.

Another reason employers are looking for
candidates with soft skills is that soft skills are
transferable ones that can be used regardless of
the job. This makes job candidates with soft skills
highly adaptable employees.

In addition, people with soft skills are often
seen as having unique and broad knowledge that
can diversify a company and help it work more
efficiently.

Soft skills are especially important in working
with clients. These employees are usually in direct
contact with customers. In order to listen to the
client and provide him/her with a useful and polite
service, a number of soft skills are required.

Conclusion

An online survey was employed, which was
distributed among Kazakhstani employees via
Google Survey. A cross-sectional survey with an
n=231 employees working in various organizations
was conducted. The research proved the hypothesis
that poor soft skills lead to poor performance of any
activity where people interact.

One of the reasons why this research project
was initiated is the attempt to systematize issues
related to the importance of leadership qualities, in
particular soft skills. The subject of the research
is very popular among both academicians and
business community. All authors, regardless of

the professional sphere, note that the modern
world is rapidly changing. Therefore, to maintain
competitiveness, organizations must meet the
challenges of the external environment. However,
conventional management is not enough.
Leadership and power through soft skills are
able to deal with new challenges. In addition,
most authors note that two factors that can make
possible to face changes effectively. First, it is
fundamental systems; that is, organization must
prepare the ground for all processes that would take
place in the organization. Second, it is the level of
comprehensive skills of the organization’s leaders.
In an ever-changing world, the development and
cultivation of the company employees’ important
skills is an integral part of the organization’s
strategy. However, it is necessary to distinguish
between hard and soft skills. Not neglecting to
develop hard skills, but pay particular attention to
soft skills, that are dependent on the goals of the
organization or project.

In this article, we presented the most important
soft skills people needs for a successful activity
in companies. Based on the literature analyses
we found out the major soft skills to develop for
employees are communication, problem solving,
teamwork, creativity, leadership, strategic thinking,
customer service, innovation management. To
continue research authors are planning to study
methods that will be effective in mastering soft skills
as: e-learning platform, face-to-face workshops,
interactions with role-play, simulation, mentoring,
and coaching.
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